Wiothers Liay

shonali: It's not like no one's doing it (connecting outputs to outcomes), so why do sustin Bieber

you think more PR pros don't? #measurePR Gordon Brown
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MediaMiser: @shonali agree, re:"media relations is PR" and sort of ironic that PR Nillyogmeries:
has a perception problem. #measurepr m
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frugalista: @shonali What is the difference? #measurepr :
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CARMA_Tweels: #measurepr attribute some actions 2 some outcomes...yes, but flight -{

* we can use stais to isolate for pr's unique contribution: market mix modeling
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shonali: | run into the "PR is media relations" school of thought all the time. | don't
think industry pubs do enough to change that. #measurePR
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steveseager: @shonall thanks fellow |ABCer ;) #measurePR
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JGoldsborough: @shonali @MediaMiser Anh, details, details ;). Good point.
#measurePR
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MediaMiser: @JGoldsborough @shonali agree his point would be stronger with
more evidence but agree issue is prominent- see all the time. #measurepr
Apr 27, 2010 04:23 PM GMT - from web - Reply - View Tweet - it Show Conversation

shonali: @JohnFriedman Nice to see you here! #measurePR
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shonall: RTing Q1 for those just joining: what do you think about this article @ PR
not caring @ biz outcomes? http //mmi sr/26s #measurePR
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JohnFriedman: The true measure of PR effectiveness has got to be outcomes and
not process related (i.e. clips). The real value to the c-suite #measurePR
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shonali: @steveseager Hey, welcome! #measurePR
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steveseager thought: outputs are metrics, outcomes KPIs, strat objectives overall
goal that ties close as poss to the company bottom line #measurePR
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shonali; @JGoldsborough @MediaMiser No, 'cos it's not "research,” LOL.
#measurePR
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JGoldsborough: @shonali @MediaMiser Has a pt | agree w/—PR needs to focus
more on outcomes. But his research doesn't offer strong support, IMO.
#measurePR
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JGoldsborough: @ColbyWG Hey, Colby. How's it going? What's new? #measurepr
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shonali: @ColbyWG Let's hope your prof is ok with that. ;-) @krusk Good to see
you! #measurePR
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shonali: @JGoldsborough @MediaMiser Well, it *is* his opinion and not a scientific
study... #measurePR
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steveseager: Hi all, interesting chat ;) #measurePR
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